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Reliance Money
takes top slot in
broking league

Cur Bureau
MUMBAI

WITHIN a year of officially launching its
operations, Reliance Money is now the
largest retail brokerage in the country. The
broking and distribution arm of ADA Group
¢laims to have close to 20lakh customers, the
highest client base among domestic broker-
ages. The brokerage also claims to have more
than 10,000 outlets in over 4,000 locations.

“We have tried to penetrate every corner of
the country and that too with a simple fee
structure,” says Reliance Money CEO. Sudip
Bandyopadhyay. “Yet as of now, we have
only scratched the surface,” he said in an ex-
clusive interaction with ET.

India has two major depositories NSDLand
CDSL, among whom they have more than 11
million demat accounts accounts in the coun-
try. Leaving out accounts frozen due to ab-
genice of PAN cards and adjustments for mul-
tiple accounts, the number of unique in-
vestors in the country is estimated to be
around 70 lakh. MrBandyopadhyay said that
more than two thirds of its incremental
growth in client base was [rom urban areas. It
is following the classic hub —and-spoke style
of administration. where a few regional of-

__fices control most of the offices across the
country. The internet has slowly but steadily
turned oul to be the new battlefield for the
Indian stock broking indusiry,




